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Our purpose: Innovating the mealtime experience

Our vision: Simplifying everyday life Strong local brands with heritage in 
innovation and entrepreneurship



Our business model: subscription -based home 
delivery of mealkits  

ÅDemand driven business model 
- Near-zero inventory 
- Minimal food waste

ÅLocal taste preferences 
- Local chefs and dieticians
- Widest selection of recipes

ÅPersonalized customer experience
- Proprietary tech solutions 
- AI recommendation engine
- 100% customer unique production

ÅStrong, scalable supply chain 
- Efficient processes
- Nordic sourcing



Q2 financial highlights :
Double -digit Net sales growth and 
increasing profitability 

ÅNet sales growth in local currency of 11.9%
ÅFourth consecutive quarter with y -o-y growth 
ÅIncluding the effect from Easter, Net sales growth of 7.6%
ÅDenmark growth of 40%

ÅReturn to Active customer growth +0.3% on a year -
over -year basis

ÅOrder frequency: +12.6% vs LY

ÅContribution margin: 31.1% (31.3%)

ÅEBIT: MSEK 19.5 (15.3) 

ÅH1 Net sales growth in locally currency of 6.1%

ÅH1 EBIT growth of 7.6%


